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Who is more powerful between Consumers and Marketers?
The consumer is considered to be more potent than the marketers in a given business farm.  The buyer also refers to the particular individual or organization with a specific want and is ready and willing to offer money or any other personal resources to address the need. Consumers are known for having the power to talk through their wallets, whereby they have more energy to influence what they can buy or what others can purchase. The social networks primarily empower consumers through digital devices, which makes them dictate what to buy and how they can engage themselves in a particular brand (Bronner, 2010). Consumers have become part of the creators and critics of business products and services. For instance, consumers have been giving demands and expectations that are more personalized after asking what they can do if allowed to shape products and services they consume from a given company or business farm. The consumers have been given a loud voice, which they are expecting to be heard. In most cases, consumers are ready and willing to share their experiences and opinions with other people, which magnifies their power in the business sector than the marketers.
Some consumers are very reluctant, and they fail to purchase any service or goods in case there are no independent recommendations, thus disrupting the typical purchasing path. Such results in the development of a gap between the consumer's expectations and the business ability to meet them, thus making the business sectors struggle to cope with the fickle consumer. Business sectors are working hard to minimize the gap between them and the powerful consumer to increase good relationships, increasing the number of purchases by the consumer, hence increasing the number of sales by the business.

It shouldn't matter to employers what one post online through personal sites.
One should understand that what to post on social media matters a lot and can have a tangible impact on one's life afterward. For instance, when social platforms were very fresh in society, they were used as a fun place to share videos, photos, frustrations, jokes, milestones, and thoughts. People had an idea that whatever one shares were only visible to a few people, probably the family members and the friends and their close people. Today social media platforms have become different whereby during the registration, they demand all the personal documents about the registering client. Such information gives one identity to the web; hence it becomes easier for one to search anyone so long as you understand their social media names (Scott, 2009). The details people give as they register for social media sites permeate their personal and professional lives; thus, posting kinds of stuff into the areas without discrimination can have severe and prolonged-lasting consequences. It should be understood that the content posted on the social sites are long-lasting, searchable and not all jokes are funny. One can post a trick that can fall to the wrong audience who deserves an apology, thus ruining the poster's reputation.
Visiting a website and discuss the following
a. What does it do well?
The website chosen is about Amanda Rach Lee. The site is straightforward, pretty, and straightforward. The site shows how Amanda gives a bit of her personality with her excellent handwriting and drawings throughout her life (Amanda, 2019). Amanda is a content creator who focuses on art and journalism; thus, she decided to integrate her site skills.  


b. Areas needed to improve on.

Her work is presented well, but she can improve by increasing the font of some of her writings, which are too microscopic, straining the reader's eyes. It can also be more attractive if she could have used a mixture of colors rather than using black and white as her primary colors throughout her site.
c. What could I have used on my website?
If it were my site, I could have used a larger fond to be more visible. Secondly, I could have incorporated a variety of colors rather than using black and white like Amanda. A mixture of different colors addressing different issues conveys the message well and makes the work more attractive, thus trapping the readers' interest.
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